


Certain statements in this presentation are forward  -looking as defined in the Private Securities Litigation Reform Act of 1995. Any statéments

contained herein (including, but not | imited to, statements trits t he eff
management "anticipates," "plans,” "estimates," "expects," "believes," or the negative of these terms and other similar expre ssbns) that are

not statements of historical fact should be considered forward -looking statements, including, without limitation, statements reg arding the
Companyds estimated growth, expected results and financial tsthagmy s .
cause actual results to differ materially from expectations as of the date of this presentation. These risks and uncertaintie s nclude, without

Il imitation, risks associated with the Companyds ability t o mpauncycdess sa buillli
successfully open new stores; the Companyds ability to manage itsts rapi
comparable store sales and operating margins; the Company®&s abgroducty t o
supply disruptions; general economic conditions; and ot her f andbBxchangeas
Commission filings. The Company intends these forward -looking statements to speak only as of the date of this presentation and d oes not
undertake to update or revise them as more information becomes available, except as required by law.

I n addition to reporting financial results in accordance with dasner al |
presented EBITDA for 2016 - 2017 and for 2013 -2015, adjusted net income and adjusted EBITDA. These measures are not in accordance with,

and are not intended as an alternative to, GAAP. The Company's management believes that these presentations provide useful in formation

to management, analysts and investors regarding certain additisatea!|l f i n.
operations and financial condition. In addition, management uses these measures for reviewing the financial results of the Co mpa ny, and

may be a component of incentive compensation. The Company defines EBITDA as net income before interest expense, provision for

income tax, and depreciation and amortization, and defines adjusted EBITDA as EBITDA as further adjusted to exclude store clo sure and exit
costs, costs associated with acquisitions and integrations, gains and losses from disposal of assets, bonuses paid to certai n e mployees in
connection with the Companyds initial public offering (01l PO Booffermgs) , e:
and empl oyment taxes paid by the Company in connection with optandthe e x
|l oss on extinguishment of debt (collectively, the O0Adjustment s dipgtheThe ¢
Adjustments and the related tax impact of those Adjustments. For fiscal year 2016 and 2017 to date, such further Adjustments to netincome

and EBITDA were immaterial; thus only EBITDA is presented.

In addition to reporting financial results in accordance with GAAP, the Company provides information regarding Return on Inve sted Capital

( OROI C6) as additional i nf or mat i 0-8017a RQAIt a nont-GAAR fimanciahnheasnrg useddyniahat s gementrto 2 0 -
evaluate the Companyds investment returns on capital and pr ovilacat®noser me

time. The Company defines ROIC as net operating profit after asesxivijed o NOI
by average invested capital.

These non-GAAP measures are intended to provide additional information only and do not have any standard meanings prescribed by

- GAAP- Use of these terms may differ from similar measures reported by other companies. Because of their limitations, none of the se non -

GAAP measures should be considered as a measure of discretionar Yypusmess h
or as a measure of cash that will be avail abl e t o-GakParteasurds bas iSdimitp donya8s o |
an analytical tool, and you should not consider them in i sorepottedunder or a:-
GAAP. Please see the Appendix to this presentation for a reconciliation of these non -GAAP measures to the comparable GAAP measu res.






Todayo0s

A Full grocery store rooted in
fresh, natural and organic
foods at value prices

A Broad consumer appeal

A One of the largest and
fastest growing natural and
organic retailers with
significant white space

A Industry leading results and
strong new store economics

T Pro forma net sales reflect the net sales of our predecaeassMaork ednt iltnyc,.

Sprouts IS WeII Posmoned to Meet the Needs 'of
Consumer
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combinations with these entities (the oTransactionsdé) had been consummated on the first day of fiscal
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